Fall Product
Program Info
for Parents







GSSWT- Girl Scouts of Southwest Texas

Community Nut Manager (CNM)—Handles all aspects of the
Community’s Fall Product Program and works directly with the
council.

Troop Nut Manager (TNM)—Handles all aspects of the troop’s
Fall Product Program and works directly with CNM. Should be
parent/guardians FIRST point of contact for issues or questions.

Fall
Product

M2 Website—System used to enter paper orders for girl
P delivery at the end of October, track online sales, select rewards
r Ogr am and so much more!

T er mS Care to Share (C2S)—Monetary donations donated as products
to four C2S organizations. —USO, San Antonio Food Bank, Meals
on Wheels, and Soldiers’ Angels.

Receipts—All TNMs are provided with a product/money receipt
book. Receipt MUST be completed and signed by both parties
each time the product and/or money is exchanged.




Fall Program
Dates

Sun., Sept. 1—Girls can begin taking orders &
access M2

Thurs., Oct. 3 at 10:59 p.m.—Any paper orders are
due in M2 by parents

Sat., Oct. 5 at 10:59 p.m.—Final paper orders can
be submitted online by TNM (parents must send
product totals or screenshots for entry)

Weekend of Oct. 18-20—Girls/parents receive
products for distribution from TNM

Tues., Oct. 29—Girls must have final reward
choices in M2

Tues., Nov. 5—100% of the money is due to TNM
(this is the FINAL due date; troop may have an
earlier due date)

Add these dates to your Family Guide and
set phone reminders!



What does TNM
need from narents/guardians?

»  Girl Permission Slip—scan the QR code to
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Current 2024-2025 Girl Membership

» Updated parent contact info for troop
records

« Paper permission slip no longer available
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LOGIN, GREATE and SHARE with 3 easy steps.

Bulld your site

To customize your site, you ¢an ereate an avatar that looks like you and
message for your avatar to deliver to friends

and family. Don't miss all of the ways you can earn virtual rewards when

‘you complete various setup steps for your personalized site.




Participation

Girls can....
Go door-to-door
Reach out to family & friends

Set up & share their M2 storefront by
text & e-mail

* Anything else she thinks of

*  No booths during the Fall Product
Program




1zzy's Dashboard

$900 of $350 goal

-

Help lzzy,

sein . Lean el other people. G Seauts doactvitesand hlp the commurity whie
Ieaning mportant SIS that wil el us foever: MY goal Uis Yea S 0 €4rn $350.00t help G Scouts,
and sothat our roap cancamp on e nth  Canyon. Wil you please help by shopping
atmyonlie site? Thank you.

How You Gan Support Me

Nuts and Chocolates
‘st my uts n chocolates st o purchase your
favorite eats and nacks,



Soutwest Feams Money and/or Product Receipt
mportant: e Sure 1o Show Troop Numbier on Al Recelpts)

Troop # Community A_\—

{Amaunt Due)

1500
- English Butter Toffee
-y

Dark Chocolate Caramel Caps w/ Sea w

{Amount Paid)

{Balance}

Received By

Received From




Program Money

Order cards—Customer pays cash at the time of delivery for any orders
placed on the order card—end of October

Online orders—Customers pay with a credit card for online orders

100% of the money is due to the troop account BY Tues., Nov. 5—parents
should be prepared to make final deposits on
(Date will be provided by TNM)

Money can be given to the TNM, co-leaders or Money Managers

All parents will have an amount due in cash to the troop—unless all
orders were placed online




Rewards

Girls receive rewards for each level reached
based on all items sold

All rewards are listed on the Family Guide
and order card

Girls/Parents can select their reward
choices in M2 on or before Tues., Oct. 29

If rewards are not chosen, default rewards
will beissued. _ ' R
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Social Media

Girls can post to their parents’ social media letting friends and family know
about their Fall Program

Council strongly suggests you DO NOT post direct storefront links on social

media as you will be expected to deliver to ANY customer that places an order
(even if they live in another city)

Only share storefront links with friends and family you know AND are willing
to deliver locally

Council’s full social media guidelines are available on the Fall Program
webpage
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Have questions or issues during
the program?

Contact your TNM or council at customercare@girlscouts-swtx.org!

| 24
M2 ) Media Groups | girl scouts

Hil
Our friendly customer
gervice repregentatives are
ready and waiting to anewer all of your
Fall Product l%rogram questiong!

support.gsnutsandmags.com
(800)-372-8520

We're happy 1o help!
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